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1. Foundational

a. Rates should be cost based

b. Promotional efforts should be kept separate from rates (early adoption incentives)
c. Prudent costs associated with time varying rates should be recoverable
d. TVR should be done in competitively neutral manner—not undermine competitive retail markets
2. Coverage 

a. Customer Classes?
· TVR should be available in all customer rate classes—although types of TVR may vary among rate classes

b. Distribution rates vs. supply/energy-side vs. both?

· (AG) When designing a time-varying rate option to achieve applicable peak load reduction or demand response objectives, distribution utilities should focus primarily on the supply side of the electricity bill.
· (Others) Consider for both distribution and supply rates.
· (Others) Base on entire marginal cost to serve.
3. Type of Time Varying Rates

a. Evaluate the range of TVR options—seeking the best option for each customer class.

b. (AG) When considering options for TVRs for distribution utilities, the DPU should give priority to peak time rebate programs.
c. TVR should be based on the real time wholesale cost of power (energy, capacity, and anciliary services)
4. Opt In vs. Opt Out vs. Mandatory Time Varying Rates

a. (ISO) The default retail pricing option should be based on the same cost-effectiveness analysis framework as that used to determine metering proposal cost-effectiveness.  This would include policies regarding opt-in versus opt-out [to third party supplier] of the default retail price option. 

b. (AG & NU) Time Varying Rates must not be mandatory; consumers should be allowed to opt-in to additional TVR options 

· Distribution utilities should offer an approved time-varying rate option to residential customers where supported by the advanced metering business case to achieve a certain level of approved demand response or peak load reduction; otherwise, such rate options should reflect offers made by third party energy suppliers in the retail market. 

c. (2nd Subcommittee mtg.) Should TVR rates be mandatory for large C/I customers; opt in only for low income customers; and opt out for non-low income residential customers and small commercial customers?

d.  (Direct Energy Comment/Question): If default service is TVR—would that be anti-competitive with other default service providers? [TVR for residential and small C&I customers (supply/energy costs) should be provided by 3rd party suppliers.]
5. Evaluating Options

a. (NU) Analysis of pilots, and market research should be conducted to evaluate customer interests, concerns, and understanding prior to any TVR deployment.
b. (NU) The decision to pursue time varying rates needs to be evaluated in terms of the costs/benefits produced over time. 

c. (NU) In order to enable time varying rates, all technology options should be explored, and the focus should be on technologies that provide utilities greater flexibility at a lower cost. 

d. (AG) Any analysis of costs associated to offer time-varying rates by distribution utilities should include costs associated with outreach and education to customers about these rate options and how to evaluate potential bill impacts for each option offered compared to the standard or default rate. 

e. (NU) Proposals to roll-out time-varying rates should include life-cycle costs and costs associated with engaging and educating customers

f. (NU) Options that include rebates should clearly identify the source to pay those rebates and the proposal should be cost-effective

6. Interface Between TVR and Markets
a. TVR enabled by 2-way communication should support and not prohibit MA commitment to competitive wholesale & retail markets

b. (AG) TVR enabled by 2-way communication should support the Commonwealth’s commitment to competitive wholesale & retail markets.

c. Retail rate designs & cost recovery should consider interrelationship & risks from wholesale markets

d. Grid modernization should improve connection between wholesale and retail markets

7. Customer Education Around TVR

a. Commit resources within rates to educate and engage customers
b. Educate and engage customers for purpose of controlling energy use and support state’s clean energy goals
8. Other TVR Related Principles/Recommendations

a. Modify 19th century ratemaking with 21st century technology

b. (AG) The current policy to ensure stable default service for residential and small commercial customers should be continued. 

c.  (NU) Existing TOU rates should be considered when evaluating TVR design

NEEP Suggested Cross-Cutting Meter/TVR Principles

· New rate structures and information from advanced metering should foster customer education, behavioral changes and participation in energy efficiency and demand response programs.

· The Department’s AMI & TVR policies should support the integration of smart appliances. The Department should support policies/legislation for appliance efficiency standards that includes a consideration of the customer and societal benefits of grid connectivity or smartness.

· The Department should evaluate the ways in which EE/DR/DG/RE and EVs  can integrate with and help offset the investment costs of AMI

· With AMI, TVR and other Grid Modernization areas of discovery, the Department should learn from and coordinate with other states in the ISO-NE region and beyond, where reasonable and helpful.
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